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CONSUMER SPENDING 

For blacks, 
• economic 

clout grows 
Their buy ing power has 
increased 40.5% since 1990. 
But it still lags that of whites. 

By Jer ry W. Byrd 
INQ IRER TAFF WRITER 

The buymg power of Afncan Americans has 
gone up 40.5 percent since 1990 and will reach 
$427 billion by 1996. says a study that seeks to 
highlight the growmg 1mponance of black con
sumers. 

The sum works out to $12,708 of disposable 
personal income - or what's left after truces -
for each of the nanon 's 33.6 million African 
Amencans, according to the study by the Selig 
Center for Economic Growth at the University of 
Georgia's Terry College of Business. 

But the figu res represent only 7.8 percent of the 
nanon's total spending power of S5.5 trillion. 
Subtract he totals for African Americans and 
each of the remaining 232.5 million U.S. residents 
has 521,819 to spend. 

The author of the study, Jeffrey Humphreys. 
director of econoIDlc forecasung fo r the Selig 
Center. said the gap could be expressed another 
way. On average, African Americans' per-capna 
buymg power is abou t 61 cents of each dollar 
avatlable to whi tes. It's higher m Pennsylvania 
and ew Jersey, 65 and 62 cents, respecuvely; 
highest in ew Hampshire, 79 cents, and lowest 
in Flonda. where blacks' per-capita average is 
only about 51 cen ts of each dollar. 

While acknowledging the disparity, Hum
phreys said the study's purpose was to show how 
diverse the U.S. marketplace luls become. 

"We've been doing these studies for a number 
of years." Humphreys said in a telephone inter
vtew from Athens. Ga. "We staned it after getting 
requests from businesspeople who wanted o 
know the economic power rn the black commu
ruty." 

It is projected that African Amencans in ew 
York will have S50.8 billion to spend in 1996, more 
th.an in any other state. New Jersey was ninth 
with S19 billion. Pennsylvania ranked 14th with 
Sl 6 billion in black spending power. 

But when it came to concentrated spending 
power , no area could match the District of Colum
bia, where African American consumers account 
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The Power 
of the Purse 
Projected African American share 
of consumer buying power In 1996. 
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